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JACQUELINE DOTY

2025 PORTFOLIO
MESSAGE DESIGN | SOCIAL MEDIA
MARKETING | BRAND STRATEGY




‘ SOCIAL MEDIA EXPERT ‘ Coach Jacqul PLF, CCHT, CSC v

Built a viral brand on

social media resulting in ecartyoyjscau
133 969K 19M

111k followers in 2 years : ot

Edtprofie  shareprofie 22
£ Building a milionaire wife mindst
49 Christian dating coach
7" Newport Beach
£ Your orders’ Instagram (=) Add Yours

« Analytics

Querview ontent  Followers

Augd Last 60 days v

(E) Christian Manifestation  [Z)) DATING COACH @

Key metrics
Video views
570K
+222K(+63.8%) *
Comments.

2,868




‘ KAPI RESIDENCES

SOCIAL
MEDIA
STRATEGY

Created posting
categories + content
calendar around
engaging content +

consistent branding







‘ KAPI RESIDENCES ‘

E-MAIL
CAMPAIGNS  THIF

B 3 ) - =
Created automated i L'fL E

drip emails & lead What'
b & @ Aro‘:m:!?

nurture campaigns.
[This was sent after each
landing page

form submission].




‘ KAPI RESIDENCES ‘

| FULLY-FURNISHED
STUDENT &

FLYER
CREATION

Built assets in Canva for

tradeshows + client

meetings



‘ KAPI RESIDENCES

RE-
BRANDING

Rebranded entire
company's logo,

colors, and slogan




CAUSE MARKETER

Custom landing pages

OURWORG  SPECIES  PLATES . [

A FUTURE FOR PEOPLE AND

NATURE




AVETTA

Built virtual & onsite events from scratch for
200,000 attendees while in B2B SaaS, telecom

A et
Avetta Supplier
Summit: June 22, A !

AVETTA
SUPPLIER
SUMMIT

2022

JUNE 22, 2022

2022
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\‘ Avetta

Building the connections that bulld the worlg



https://events.avetta.com/avettasuppliersummit#:~:text=Avetta%20Supplier%20Summit%3A%20June%2022%2C%202022&text=Righteous%2C%20Inc.&text=Explore%20why%20the%20most%20dynamic,effective%20at%20driving%20meaningful%20connections.
https://events.avetta.com/avettasuppliersummit#:~:text=Avetta%20Supplier%20Summit%3A%20June%2022%2C%202022&text=Righteous%2C%20Inc.&text=Explore%20why%20the%20most%20dynamic,effective%20at%20driving%20meaningful%20connections.

THE EYES OF THE WORLD

ARE WATCHING

GLOBAL TIGER FORUM IGTFL, GENERAL ASSEMBLY ANDY
INTERNATIONAL TIGER SYMPOSILM , KATHMANDU 1ir 20 AFRIL 2007




| WORLD WILDLIFE FUND |

NONPROFIT
CAMPAIGNS

Developed fundraising email
for World Wildlife Fund
(concept adopted in 2018 as
the “Go Wild” campaign
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