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‘ TIKTOK EXPERT ‘

Multiple viral videos
resulting in 100k
followers in 2 years

« Analytics

Querview ontent  Followers

Augd Last 60 days v
Key metrics
Video views

570K
+222K(+63.8%) ¢+

Comments.

2,868

‘Coach Jacqui PNLP, CCHT, CSC v

@claritybyjacqui
133 969K 19M

Edtprofie  shareprofie 22

2 Building a milionaire wife mindst
44 Christian dating coach
7T Newport Beach

£ Your orders’ Instagram (=) Add Yours

(E) Christian Manifestation  [Z)) DATING COACH @




‘ KAPI RESIDENCES ‘

E-MAIL
CAMPAIGNS  THIF

B 3 ) - =
Created automated i L'fL E

drip emails & lead What'
b & @ Aro‘:m:!?

nurture campaigns.
[This was sent after each
landing page

form submission].




‘ KAPI RESIDENCES ‘

| FULLY-FURNISHED
STUDENT &

FLYER
CREATION

Built assets in Canva for

tradeshows + client

meetings



‘ CLARITY BY JACQUI ‘

OFFER
LAUNCHES

Created quarterly group
coaching programs +
branded course curriculum
for feminine energy dating
audience 26-36.

Add to Cart




‘ KAPI RESIDENCES

SOCIAL
MEDIA
STRATEGY

Created posting
categories + content
calendar around
engaging content +

consistent branding




‘ KAPI RESIDENCES

RE-
BRANDING

Rebranded entire
company's logo,

colors, and slogan




KAPI RESIDENCES

PRESS Wrote press release & developed new campaign,
RELEASES  privatesta , launched in response to Covid
W P!

KAPI RESIDENCES ANNOUNCES COVID-19 APARTMENT PACKAGE FOR
SUMMER INTERN



https://www.chpaonline.org/index.php?src=news&submenu=News&srctype=detail&category=Industry+News&refno=1126?hurl=n&displaytype=Default_2016




| WORLD WILDLIFE FUND |

NONPROFIT
CAMPAIGNS

Developed fundraising email
for World Wildlife Fund
(concept adopted in 2018 as
the “Go Wild” campaign
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| KAPI RESIDENCES | .u;-mumn

SOCIAL MEDIA
ENGAGEMENT

My weekly live-streams
increased engagement
by 1654%




‘ DILBECK REAL ESTATE |

BRAND
OVERHAUL

Re-branding team that
modernized logo + brand for

real estate firm




‘ KAPI RESIDENCES ‘

FUNNEL
OPTIMIZATION

Created landing pages &
built websites from
scratch in Wix

(This landing page was used
for my Google Ads funnel).




‘ KAPI RESIDENCES

CUSTOMER
JOURNEY
MAPPING

Created assets to
explain internal
workflows to

prospective partners

Kapi
Resl?dences

Off-Campus Student Housing.

-

Need Assesment&

Internal Processes
Information For Our Partners

o p

Residential Services &
Management

Coontost




‘During these difficult times, we acknowledge the challenges and
Injustices that 5o many of us have experienced and cammit ursehves
to be the change we want o see in the world.

All of us at Kapl, like our residents, come from different backgrounds,
ethnicities. and befiefs, and identify with different gender
orientations. The strength of the Kapi community comes from aur
‘commitment to diversity and inclusivity, as well as our unconditional
support for each other. We pledge to ensure that our residents and
our team members have the ability to always be seen, heard, and
acknowledged.

Prejudice and disceimination have no place in our communities, our
warkplaes, 30d bur homes. As ouF society is beginning to make
changes to right wrangs, we are here to listen 1o you and be there for
our black communities and for all communities of color.

Yours in solidarity,
The Kapi Team



https://www.linkedin.com/company/kapi-residences-inc/

| KAPI RESIDENCES |

SOCIAL MEDIA
ENGAGEMENT

Created + led the
initiative for live-

streamed, virtual

apartment tours during

quarantine period

>
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‘ KAPI RESIDENCES ‘

E-MAIL
CAMPAIGN

Automated email for real
estate regions with
unique, specific forms &
triggers




HURRY & GET YOUR EXCLUSIVE OFFER

) MACY'S
MACY'S FRIENDS & FAMILY

EXTRA 25% OFF
CO N V E R S I O N e e e

RATE
OPTIMIZATION *m@cys /

mocys.com

Optimized Macy’s FATHERIS
call-to-action + DAY SALE

clarity of message

for father's day

sale USE PROMO CODE:



| THE PIZZA PRESS |

INVITING OUR

PRINT AD NEWSWORTHY
NEIGHBORS
i . e e—

Tasked with increasing ——
foot traffic sales to Pizza m
Press's Anaheim store, | = . ¥
developed a promotion to
target Disneyland cast

members who work

15% OFF ANY MEAL
nearby. FOR CAST
MEMBERS

1760 5 HARBOR BLVD




‘ VERSADIAL

PRODUCT
LAUNCH

Launched an email
campaign to promote

new software feature

VERSAD /AL
Calf Recording Solutions

“Eaxpures Movermber 3an, g




